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PRESS RELEASE

New appointments at Wereldhave

Schiphol, 9 February 2017

Wereldhave N.V. announces new appointments in the Group.

Richard Braun (43) has been appointed Director Finance and Investments. He joined Wereldhave in
2007 and held several financial positions in the Group. The last two years he was Director Finance of
Wereldhave France. A successor has been contracted from the sector, who will start in April 2017.

Wereldhave has signed Ruud van Maanen (38) per April 2017 as the Director of Investor Relations
and Corporate Development. Ruud has worked the last 10 years as sell-side equity research analyst,
currently as senior at ABN AMRO.

In the Netherlands 3 of the 4 Business Unit Managers have been appointed.

Doris Slegtenhorst (33), currently Senior Leasing Manager, joined Wereldhave in 2014, after having
worked in different positions at Unibail Rodamco for 5 years.

Jeroen Verwolf (35), currently Regional Manager Operations, joined Wereldhave in 2014 from
Annexum in the position of Asset Manager.

Michiel Biermans (33), currently Senior Leasing Manager, joined Wereldhave in 2015 after having
worked at AS Watson as Acquisition Manager for 3 years.

The Board of Management is confident with the pace of the reorganisation, the professionalism of all
employees involved and the quality of the appointments at these key positions.

Information for the press: Information for analysts:
Richard W. Beentjes Jaap-Jan Fit
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About Wereldhave

Wereldhave invests in dominant convenience shopping centres in larger provincial cities in northwest
continental Europe. The area surrounding our centres will include at least 100,000 inhabitants within 10
minutes’ travel time from the centre.

We focus on shopping centres that strike a balance between convenience and shopping experience. With easy
accessibility, products that cover all the daily shopping needs, a successful mix of international and local retail
products and strong food anchor stores, our centres provide convenience shopping to accommodate a busy
urban lifestyle as well as an ageing population.

We aim for an experience that goes beyond shopping, with restaurants, kids’ playgrounds and high quality
amenities in order to attract families - and keep them with us for longer visits.

For more information: www.wereldhave.com
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