PRESS RELEASE
Wereldhave awarded top sustainability score sixth year in a row
For the sixth consecutive year, Wereldhave has been awarded with the ‘Five Star’ rating by GRESB.
With a 91/100 score, Wereldhave is the 3rd company in the European listed retail real estate sector
(out of 13). This great accomplishment shows Wereldhave executes on its sustainability ambitions,
including implementation and measurement.
CEO Matthijs Storm: “Commercial real estate plays a vital role in solving environmental & social
challenges that impact everyday life. We are happy to notice an increasing positive attention for solid
sustainability practices within the investment community. Wereldhave invests in full-service centers
that contribute to a better everyday life for the communities where we operate. Enriching
communities and protecting nature helps improve the visitor and tenant base, lowers cost of capital
and supports future asset values. Therefore, it makes me very proud to announce our most recent
sustainability achievements.”
Wereldhave’s recent sustainability achievements include, amongst others, a 32% energy reduction
(2013-2018) and the installation of over 15,500 solar panels on the roofs of its centers. In 2018, 244
social impact initiatives were also organized across all Wereldhave shopping centers.
GRESB is the leading Environmental, Social and Governance (ESG) benchmark for real estate
assesses, providing standardized and validated data to the capital markets. In total, 1,005 property
companies, REITs, funds and developers participated in the 2019 Real Estate Assessment.
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About Wereldhave
Wereldhave invests in full-service centers that contribute to better everyday life for the communities
where we operate. The centers within our portfolio are dominant in their micro environment in
larger regional cities in The Netherlands, Belgium and France. We focus on centers where shopping,
leisure, food & experience can easily be combined. The area surrounding our centers will include at
least 100,000 inhabitants within 10 minutes’ travel time from the center.
Wereldhave centers are recognized for their relevant mix of national and international brands and
local retailers, convenient services and provide easy accessibility. Our strong grocery anchors and
food & beverage offer, combined with our high-quality amenities such as kids’ playgrounds
contribute to the everyday needs of our customers from saving time to spending time. This makes
Wereldhave centers the preferred platform for a wide range of visitor segments.

For more information: www.wereldhave.com
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